
100,000 Euro donation and awareness campaign 

United to end violence against women:  
cosnova supports Zonta Germany and  
calls for action 
 

support," explains Astrid Haury, Senior Manager 
Corporate Responsibility at cosnova. "That's why we 
want to help break the taboo surrounding violence 
against women and girls and give visibility to those 
affected. We are very grateful to have found such a 
strong, committed and experienced partner in Zonta." 
"Combating and preventing violence against women is 
a task for society as a whole," says Katja Kamphans, 
President of Zonta Germany. "We must finally take a 
closer look, talk about it and consistently stand by those 
who are affected. This is the contribution that each and 
every one of us can make. The fact that cosnova is 
making such a generous donation and is also taking a 
clear stand against violence against women, both 
internally and externally, is exemplary. We are very 
grateful to cosnova and are delighted about this 
partnership." 
 

Comprehensive communication 
platform against violence 
The awareness campaign kicks off on 25 November, the 
International Day for the Elimination of Violence against 
Women. As part of the United Nations' “16 Days of 

It costs up to 100 Euros per person per day to stay in a 
women's shelter. Women who do not receive social 
benefits, such as students, working women and some 
refugees, have to pay the costs themselves. If they 
cannot afford it, the women's shelter may have to turn 
them away. cosnova's donation of 100,000 Euros is 
intended to help women who fall through the cracks. 
The money will go into a fund that will allow them to stay 
at the shelter. The non-governmental organisation 
(NGO) Zonta is supporting cosnova in this endeavor. 
 

Proceeds from nail polish sales go 
towards the donation 
Inspired by the UN Women “Orange the World” 
campaign, which has been drawing attention to violence 
since 1991, cosnova is also making orange the colour of 
"cosnova says NO – united to end violence against 
women". 10 cents from every orange essence or Catrice 
nail polish sold worldwide from January to September 
2023 will go towards the donation. "In our discussions 
with Zonta and affected women, we realised that 
education and raising awareness of the problem of 
gender-based violence are just as important as financial 

 

  

Sulzbach, 21. November 2023 – For over two decades, cosnova and its brands essence and Catrice have 
been on a mission to "Make everyone feel more beautiful". The cosmetics company's long-standing 
commitment to women and girls is now being complemented by a large-scale social initiative: cosnova is 
making a donation of 100,000 Euros to the Union of German Zonta Clubs to help women affected by 
violence. The money will be channelled into a fund for women's shelters. In addition, the company is 
launching an awareness campaign entitled "cosnova says NO - united to end violence against women" from 
25 November, the International Day for the Elimination of Violence against Women. The title is inspired by 
the international campaign "Zonta says NO". 

 

 

 



 

Activism”, cosnova will generate as much attention as 
possible on all available corporate and brand channels 
until 10 December, which is Human Rights Day. There 
will be a Content-Hub on the cosnova website with 
relevant information, expert voices and links to offers of 
help. cosnova reaches around eleven million people 
worldwide – many of them women – with its strong 
brands essence and Catrice via social media channels. 
There, cosnova will provide information about the 
various forms of violence and offers of help and enter 
into dialogue with the communities. Well-known 
personalities such as Sarah Bora, co-founder of the 
#dienächste initiative, have also joined cosnova as 
ambassadors for its communication activities. 
 

cosnova employees create awareness 
campaign 
As part of the campaign, 21 women and men from 
cosnova were also photographed wearing orange nail 
polish in powerful poses – and taking a personal stand 
against violence against women. "The impulse to take a 
stand against violence against women and girls came 
from our employees. We immediately decided that as a 
company that reaches so many women every day, we 
wanted to take action. The response and commitment of 
our colleagues from the most diverse departments has 
been incredible," says Yvonne Wutzler, Chief Marketing 
Officer at cosnova, describing the overwhelming 
involvement of the workforce. 

 

About cosnova Beauty 

cosnova Beauty has its headquarters in Sulzbach/Germany and is 
managed by the Managing Directors Mathias Delor, Javier González, 
Gesine Hild, Dennis Martin, Thorsten Mühl, Christina Oster-Daum, 
Hilko Prahl, Stefan Weinmiller and Yvonne Wutzler. cosnova employs 
around 870 people around the world. The cosmetics brands essence 
and CATRICE are now sold in over 80 countries in Europe, North and 
South America, the Middle East, Asia, Oceania and Africa. The 
company's customers include drugstores, food retailers, department 
stores, perfumeries, fashion chains as well as various online trade 
partners. In addition, essence and CATRICE are also represented 
with their own online shops. 

 

PRESS CONTACT COSNOVA 
Anna Planz 
Senior PR & Corporate Communications Manager 
E-Mail a.planz@cosnova.com 
phone +49(0)6196 / 76156-1426 

 

PRESS CONTACT UNION of GERMAN ZONTA CLUBS 
Karin Lange Kommunikation 
E-Mail info@karin-lange-kommunikation.de 
phone +49 (0) 175 2604260 
 

 

About Zonta International  &   
the Union of German Zonta Clubs   

The globally active non-governmental organisation Zonta International 
was founded by dedicated women in Buffalo, New York, on 8 November 
1919. Non-partisan and non-denominational, there are now around 
1,100 clubs with more than 25,000 members in 63 countries around the 
world campaigning for the rights of women and girls. Find out more 
about Zonta International at www.zonta.org    
The Union of German Zonta Clubs (Zonta Deutschland) is an association 
of 138 German Zonta Clubs with around 4,000 members. It is embedded 
in the global network of Zonta International and is a member of the 
German Women's Council (Frauenrat). The President of the Union of 
German Zonta Clubs for the biennium 2022 to 2024 is Katja Kamphans 
from the Zonta Club Hanau.  Find out more about the Union of German 
Zonta Clubs at https://zonta-union.de  
 

 

 

 

Start of a long-term initiative 
The beauty company is committed to giving 

this issue attention and financial support 
every year. There are already initial plans for 

2024 to tackle the topic of "prevention" 
together with the Union of German Zonta 
Clubs Germany with "cosnova says NO – 
united to end violence against women". 

 

http://www.cosnova.com/cosnova-says-no
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